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Penguin, New Delhi, India, 2004. Hard Cover. Book Condition:
New. Dust Jacket Condition: New. First Edition. Once viewed as a
critical expenditure, marketing is now considered a cost sink.
What happened? And what can marketers do to regain a
prominent role in their organizations? Nirmalya Kumar argues
that the only way for marketers to get back on the CEO's agenda
is to tackle issues that merit the CEO's attention. The fate of
marketing hinges on elevating the role of marketing executives
from promotions-focused tacticians to customer-focused
leaders of transformational initiatives that are strategic, cross-
functional, and bottom-line oriented. Based on more than
fifteen years of researching, teaching, and consulting in the field
of marketing, Marketing as Strategy outlines seven
organization-wide transformation initiatives that will win
marketing a prominent seat at the executive table. Through
revealing company examples, Kumar shows how focus on the
"three Vs"the valued customer, the value proposition, and the
value networkcan help marketers lead the shift: From tactical
market segments to strategic segments that enable deep
differentiation From selling commodity products to providing
customer solutions From shunning new distribution channels to
exploiting the right ones to generate growth From an
organizational mind-set focused around countries and products
to...

READ O NLINEREAD O NLINE
[ 2.12 MB  ][  2.12 MB  ]

ReviewsReviews

This composed book is excellent. it was actually writtern very perfectly and valuable. I found out this book from my i
and dad advised this book to learn.
-- Ma ym ie O 'K on-- Ma ym ie O 'K on

Here is the finest ebook i have got read until now. It really is simplistic but excitement within the 50 percent in the book.
Once you begin to read the book, it is extremely difficult to leave it before concluding.
-- Lupe Connelly-- Lupe Connelly
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